


each county, for up to 30 years, for 30 variables.  In the third part they can analyze employment 
in one or more counties, for 10 major economic sectors.  In future years, similar modules for 
community economic analysis will be added to the website.   
 
This chapter’s first section gives some of the background and rationale for the Georgia Statistics 
System website.  The second section details a few of the important specifics of how the website 
works.  The final section gives suggestions about documenting client usage of Extension web 
resources. 
 
Website Development 
 
The Georgia County Guide has been published annually by Georgia Extension since 1981.  It is a 
compendium of over 1,000 county- level variables that describe the physical, economic, and 
demographic aspects of each of Georgia’s 159 counties.  Annual sales of the Guide have been 
around 3,000 copies.  To improve its usability, single-user software contained on floppy disks 
was developed in 1995 to generate graphs, reports and summary statistics.  However, because of 
difficulties with the local software programming company, this method of delivery was costly 
and unreliable.  Delivery via the Internet promised to be cheaper, and it would make the 
information available to a larger audience. 
 
The software chosen for this project was SAS/Intrnet.  Information about this software can be 
found at www.sas.com/products/intrnet/index.html.  Other web-enabling software packages may 
have been appropriate – candidates included Coldfusion and MS Active Server Pages.  However, 
to the author’s knowledge, no single package contains similar data management, report writing 
and graphical capabilities for the Unix and Windows platforms as SAS. 
 
In addition, SAS Institute offered a “Pilot Program” with its Intrnet software.  For a $8,000 fee, a 
SAS software engineer worked with the author in Athens for one week in October, 2000.  He 
installed the server software and produced the groundwork for a functioning website.  In 
retrospect, this $8,000 was money very well spent because it pointed the author “in the right 
direction” and it saved untold months in development time.  As part of the Pilot Program, SAS 
included five free days of classroom software training.  The author took several classes including 
SAS/Intrnet and macro language programming. The author also had to update his programming 
skills to include html and javascript.   
 
Over the course of the next three months, the author subsequently developed the pilot website 
into the final product.  It went online in February 2001, with the cross sectional and the time 
series analysis applications.   The homepage for www.georgiastats.uga.edu is shown below.   
 
 




